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Budget Blinds free in-home estimate a big draw for clients

SACKVILLE: Tracey Keenan’s home is
overflowing with blinds. But she’s not
frowning on being overcrowded with
them, because it’s a sign that spring is in
the air for the owner of Budget Blinds
Halifax.

The home-based business, which cur-
rently serves customers in the Halifax,
Dartmouth, Sackville region, is the brain-
child of Keenan, who has clientele all the
way to Elmsdale.

Budget Blinds provides free in-home
estimate to customers all over Halifax
Regional Municipality and further, with a
main focus on draperies, window blinds,
frosting, area rugs, cushions and other
accessories.

Keenan said solar shades are a hot
seller this year, because they help keep the
heat at a relatively easy level to handle

“Solar shades are really good product
for blocking out the ultraviolet rays the
sun puts off and keeping the light and
glare off things,” she said. “The main
thing is it keeps things like hardwood
floors cool as it keeps the heat out.”

But, solar shades aren’t the only things
that are good sellers for Budget Blinds,
which is looking at expanding into office
space to keep up with the demand for its
services.

Keenan said the company is having its
busiest spring so far.

“We also have cellular blinds, which
are another good year-round product.
They’re really good insulators,” Keenan
added. “They will keep the heat out for
the summer months and keep the cold
out in the winter. They’re a really good
energy-saving choice. If you had an air
conditioner in the summer, it would
reduce that and keep the heat out so it’s a
lot cooler. Those are two main products
that are popular in the spring.”

But it’s not just for regular people, the
solar shades are also a good marketing

Bathroom renovations are
an excellent way to add
resale value to your home,
while creating a comfort-
able, stylish home envi-

ronment.
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tool for businesses, Keenan said.

“Those are really good products for
the summer. On those solar shades that
we sell we actually can also do graphics
on them,” Keenan said. “I'm currently
doing one for a bakery in the Valley that’s
going to be opening up. Basically, what it
is, you can do the solar shade regularly, or
you can put your company logo on them.
In the case of the bakery, we’re doing pic-
tures of baked goods like buns. It’s a
really good way to advertise if you're a
business. When the blind is down in the
summertime, instead of customers hav-
ing to look up for your sign, they will be
able to see it right on your solar shade.”

The solar shades do come in different
levels of protections as well, but the main
difference is that the window films go
right on the windows and are perma-
nently there until you remove them verses
the solar shades are blinds that can roll up
out of the way when you want the heat to
come in.

“They’re basically a tinted window
film which is really good because you can
get different levels of SPF protection,”
Keenan added. “It protects your furniture
and flooring. That’s why it’s a good prod-
uct with many people building new hous-
es over the summer. It’s just another way
to protect your furniture.”

Budget Blinds can help you, the client,
with any type of window covering you're
looking for, whether it needs to be wood,
aluminium, fabric, composite, faux wood,
vertical or a vertical alternative, they have
it all.

They even have their own brand, called
the Signature series, which comes with a
no-questions-asked warranty.

Among some of the products they
offer include blinds, shutters, shades,
draperies, rugs and accessories and win-
dow film and specialty products.

At Budget Blinds the consultations are
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something that’s offered free of charge all
the time.

“We provide a great warranty with one
of our product lines,” she added. “These
products comes with a five year, no ques-
tions asked warranty. That means there’s
no questions asked when a client would
return a blind, no matter if they broke it

Winadims

or whatever happened to it, they would
get new blinds if they have the warranty.”
Keenan encourages anyone looking at
replacing their old draperies or blinds to
give her a call at 802-9574 and herself or
a staff member will come and show you
what great products Budget Blinds has
available to suit your exact need.

Shown is just a selection of the product available through Budget Blinds Halifax, owned and oper-

ated by Tracey Keenan.
(submitted photo)

Bathroom renovations a win-
win for comfort, resale value

While renovating the bathroom is a good
way to increase the market value of your house,
it is also an excellent way to make your home
more comfortable for your family.

Before you begin your renovation project,
make sure that your workplan takes into
account the present and future needs of your
tenants, your extended family members, and
your guests. The bathroom layout must also be
convenient for someone with special needs,
such as wheelchair accessibility. Make sure that
the arrangement is flexible enough to meet
your present, as well as your future require-
ments for space and storage.

Examine the room’s dimensions and its lay-
out. If wheelchair accessibility is required, your
plan must include a space of about 5 feet in
diameter for easy manoeuverability. If your
bathroom is too small and space is cramped,

consider extending the room or adding a new
bathroom. If this is impossible, or if your bath-
room is simply badly designed, determine the
elements that must be changed to make it more
functional, and plan a new layout. Your new
bathroom will improve your present and future
quality of life. Your plan should also include
plenty of easily accessible storage space. Find
out what the ideal height is for the counter. If
you decide to move the appliances, leave a one-
foot distance between the toilet and the lateral
wall. For people with restricted mobility, it is
recommended that the toilet seat be 400 mm
(16 inches) from the floor.

You may want to install a manual flushing
lever that is easily accessible. In addition, you
should consider installing a bathtub bench,
safety bars, and lever faucets for the sink, the
shower, and the tub.
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